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Boost participation with the right enrollment communications strategy

Let us put our experience and passion for service to work for you to help ensure asmooth and successful
enrollment. Our team will collaborate with you to deliver a well-executed communication plan that
resonates with employees and drives them to make informed decisions about their offer.

e Acensus is required to enable personalization e MassMutual employs a generational segmentation

and multi-channel communications. : communication strategy for enrollment, tailored to
. the distinct life stages and key product attributes
relevant to each of the four generations currently
represented in the workforce.

e HR/Producer engagement is key to success to
provide guidance as well as the set-up of Group
Meetings a key communication tool.

o An IT contact is required (3 days prior to email - » Campaign materials are personalized and can be

sends) to establish IP white listing and ensure customized with company name and logos.

email deliverability. e Use a multi-channel employee communication strategy
. to ensure we effectively reach their preferred methods
of communication.

COMMUNICATIONS SUPPORT MODEL
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Enrollment Kickoff &  Opt-In Text Messaging Text Text Final ~ Thank You Email, Real
Group Meeting Poster Reminder  Reminder Time with Enrollment
" Targeted messaging tailored for each generational cohort, utilizing distinct messaging for each group.
All emails include: All Home Mailers include: Poster formats available:
« Enrollment Start and End date  Enrollment Start and End date (English and Spanish version)
e Gl and/or El information e Gl and/or El information e Enrollment dates
e Calendly links e Calendly links e Meeting details
e Meeting details e Login details ¢ Educational Information
e Login details o Links to educational and
e Links to educational and enrollment sites
enrollment sites e Employer logo

e Employer logo

NOT FOR USE WITH EMPLOYEES.



ADDITIONAL ENROLLMENT SUPPORT MATERIALS:

Product Brochures and Flyers Communication Samples Web Banner AVAILABLEVIA _________ .
!ﬁ AM/IM Assigned
@ @ to Case
Benefit Meetings Outreach Email Templates Product Videos

Presentations
[ ———

Digital Brochure

COMMUNICATION AND PRODUCT EDUCATION WEB PAGE SAMPLES:

Poster: Product Education Page: = Home Mailer & Email: Postcards:

You can’t the future.
But you can

e Enrollment dates Customize with logo, Postcards open

o Meeting details Enrollment link and enrollment and final

o Educational Enrollm'ent Financial' — remir'nder (En'glish and
site information Professional contactinfo ™= F— Spanish version)

e Includes key
product features

e Educational videos

e Education
materials related
to product benefits

¢ Enrollment start and
end date

e Login details

¢ Links to educational
and enrollment sites

e Employer logo

NOT FOR USE WITH EMPLOYEES.
Products and/or certain features may not be available in all states. State variations will apply.
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